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Music video programme
This programme has 3 main themes. The music-image relationship, music video as high-art and the lo-fi solutions in music videos. The videos we will show has been made by known directors like Spike Jonze and Michel Gondry, but also by young, independent video makers. By advertising on the Internet we encouraged young music video makers to send us their work. We received videos from Denmark, France, the USA and The Netherlands. These videos will be mark in the programme with an arrow (
1) Music – image relation.
The same song- three different video clips.

GEORGE VALE “Mushaboom”. Song by Feist (Version 1) 2004 
First video recorded for a single from “Let it die”. Beautiful colours and a lo-fi feel, thanks to the mirror effect. 

PATRICK DAUGHTERS “Mushaboom”. Song by Feist (Version 2) 2005 
Second video recorded for a single from “Let it die”. A very different approach to the same song, more storytelling and less abstract. In my opinion also very Spike Jonze inspired. Shot in Prague.

( MINH LEE (Massachusetts, USA) “Mushaboom”. Song by Feist. 2006
Ming Lee about his video: “It was a pretty low budget film, the biggest part being the camera, costing $100, and the rest (clay, paper, duplos, markers, etc.) were found around the house. It'd run around 79 dollars. The film itself was an English project. The assignment was to use any media to express your connection to the American landscape. I chose to do a video, then chose this song (Mushaboom, Feist), because I had recently come across that song. I listened to the lyrics and figured that it'd fit the assignment perfectly. The images in the movie are directly influenced by the lyrics. The music itself is the acoustic and album versions I spliced together myself. the acoustic version was played during the earlier parts of the scene, and the electric is played when the main character is grown up. the acoustic version returns in the end because it was a culmination of the entire movie”





( MICHAEL AHNEE, DANIEL TELECH (Toronto, Canada). Skateboarding videos. 2005/2006

Dan Telech:  “I’m glad you like our videos. The budget.. hmmm, nothing was 

really spent making it, its not a fulll length video. It was edited by Michael Ahee 

on Adobe Premiere, a $900 editing program. It was filmed mostly with a Sony 

VX2000 camera.
2) Lo-fi solutions in music videos
SPIKE JONZE “Praise you”. Song by Fatboy Slim. 1998  
It’s not a video. It’s a legend. Spike Jonze’s crazy idea to put a radio outside a cinema and bring a fictional Torrence Community Dance Group from a non existing American town to perform the weirdest dancing sequence brought him an MTV Video Music Award and a 16th position in VH1 list of best videos ever.  A must see.
MARIA MOCHNACZ “Who the fuck”. Song by PJ Harvey. 2004


This video made for a song from PJ Harvey’s seventh album has a very lo-fi feel. PJ Harvey is dancing and singing to her own song in her own apartment in New York. After recording a “very produced” sixth album “Stories from the city stories from the city” accompanied by music videos directed by Sophie Muller (a very experienced music video director, around since mid 80’s, worked with Annie Lenox, Garbage, Blur, Bjork, Gwen Stefani, Coldplay and many others) PJ Harvey came back to simplicity both in her music and the videos made for “Uh huh her”. “Who the fuck” is an amazingly simple video with, I guess, no budget at all. A must see.  
(MJU (Maastricht. The Netherlands) “Tour”. Song by Très.B. 2006 

A video recorded with a borrowed camera for the total budget of a few bus tickets
2 DV tapes and a marker. The idea was to have things happen to the beat.  At the end there is a little tribute to Spike Jonze. Edited on Final Cut Express.
(SODA POP KID (Paris, France) “In tune for love”. Song by Soda Pop Kid

2005 

"I'M IN TUNE FOR LOVE" is a digital video clip that French singer-songwriter SODA POP KID (aka Super Pixel Kamikaze) shot and edited on his own during year 2005. SPK is working with a cheap camera for the moment, but nevertheless he is trying to give a visual dimension to his songs, facing lyrics, sounds and images at the same time. SODA POP KID : a "filmsongwriter"?

(LEAH DIETERICH (Los Angeles, USA )“Anyhow Anyway” Song by The Brown Study. 2006
Leah: “I am a writer at an advertising agency in Los Angeles who is an aspiring director. I did the video in my own kitchen cabinet with paper dolls and a still camera (Nikon D70). The budget was under 100 dollars, if you can believe it! The idea came from the paper dolls actually. One day I decided I needed to create a video with them. But there is only one dancer doll. The others are merely costumes that take her over for brief periods of time. It's kind of a reflection of the way we can take on other personalities when it suits us. Or how sometimes, whether we like it or not, we get lost underneath the layers. One of the lyrics in the song says "if right here's right where you want me, that's where i'll stay..." and I think that speaks to the way that you'll be anything to a person who you're in love with. If they tell you to do something, you'll do it. If they tell you to be something, you'll be it. etc. And I think that the way the costumes overtake the doll are kind of a metaphor for that type of relationship.”
(ASKE ZIDORE& TINO ZIDORE (Copenhagen, Denmark) “Keeping warm in a cold country”. Song by Oh no ono. 2006
Tino Zidore: “The video was made in 5 days and has a total budget of 300 krr (40€). We made a little “making of” which will show a bit more about how we made it” 

Idea: Aske Zidore
Camera: Tino Zidore, William Schou and Oh no ono

Editing: Aske Zidore, Tino Zidore, William Schou

3) Music video as high-art

MICHEL GONDRY “Bechellorette”. Song by Bjork 
French-born Michel Gondry is known for his visually groundbreaking imagery and re-interpretations of reality. Bjork says that “Bachelorette” is the sequel to Isobel's (video) adventures. Gondry makes the story told by Bjork a beautiful visual experience.
MICHEL GONDRY “Army of me”. Song by Bjork

The 2nd video by Michel Gondry for Björk. First single from the album Post and soundtrack for the movie: Tank Girl. Björk driving a tank, visit the dentist, growing diamonds and blowing up a museum The video is notable for its use of "bullet-time" (a rotating camera that captures a subject in mid-motion), the first music video to do so. 

CHRIS CUNNINGHAM “All is full of love”. Song by Bjork 

Bjork's multi award winning video "All is Full of Love" was directed by Chris Cunningham who put in all the digital effects as he had done with his previous work with Aphex Twin. A must see.
STEVE BARRON “Take me on”. Song by A-Ha.1985.
More then 20 years old video, still looking good.  Amazingly ahead of its times with the “comic-like” characters mixing with the images of the “real world”. A classic.

